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CozepxaHue




BeryiuieHue

CoBpeMeHHBIN OpeH I - OAVH U3 BAXKHENIITNX 3JIEMEHTOB B
OCTPOeHUHU GpyHIaMeHTa MOIIHOTO OM3Heca U CO3IaHuHU
MMU/pKa HaZIeXKHOU KOMITaHUM - JIWJepa CBOeU OTPaciu.

PyKOBO/ICTBO 1O MCIIOJIb30BAHNIO GUPMEHHOI'O CTHJIA
TUTAH npu3sBaHO CTaHZAPTU3UPOBATh U YHUPULIMPOBATH BCE
3JIEMEHTEHI, CBA3aHHbIE C BU3yaJIbHBIMU KOMMYHUKAIIUAMU KOMIIAHWUU.

BaXHO BBIPabOTATh MPaBWIA U ONTUCATh IPUHITUIIBL, TIO KOTOPBIM

B laJIbHEMIIIEM BO3MOKHO TaK)Xe CO3/laBaTh HOBble KOMMYHUKaIIMOHHbIE
MaTepHasbl C UCIONb30BaHNeM GUPMEHHOTO CTUJIS TaK, YTOOBI
CTWINCTUYECKOE eIMHCTBO, Y3HABAEMOCTh OpeH/ja ObLT HEM3MEHHBIMH.

PYKOBO/ICTBO 110 MCIIOJIB30BAHNIO GUPMEHHOT'O CTHJIA - 3TO KOHCTUTYIIUS
6penza TUTAH. lIBeToBbIe U TpadUeCcKrie KOHCTAHTHI, IIPUGTOBBIE U
KOMITO3UILIIOHHBIE pellleHus COOpaHHbIe B JaHHOM JIOoro6yKe, TOMOTYT
KOHTPOJINPOBATh KaueCTBEHHOE HCIIOMHEeHNE PabOT C peKJIAMHBIMU
MaTepuasaMu KoMmnanuu. [IpeHebpexxeHre U3/I0)KeHHBIMU ITPaBUIaMU U
BOJIbHBIE TPAKTOBKU raliZ;ITallHOB CO CTOPOHBI UCIIOTHUTEIeU HeZOTTyCTUMBI.
YeTKoe ¥ nIoC/Ie[0BaTeIbHOE ClleIoOBaHUe U3JI0KEHHBIM IIpaBUWIaM CZeaeT
¢upmensiii ctib koMmmnanuu TUTAH BecOMBIM U y3HABa€MbBIM.



JIn3aiH-3JIeMEeHThI

]IOI'OTI/IH JloroTum 1oBelupHOro 3aBoza “TUTAH” npezcTaBisgeT coboii codeTaHue
YHUKQJIBHOT'O 3HaKa ¥ OPUTHHAIBHOTO NIPUGTOBOTO HAYEPTAHUA.
3HaK JIOTOTHUIIA TIPeZICTaBIAET COO0M YeThIpe rpaduuecKrx 3JIeMeHTa,
00beJHEHHBIX B KOMIIO3UI[MIO, HATTOMUHAIOIIYIO ZIBA 3BeHa COBPEMEHHOT'0
IUIETEHUSA 30JI0TOM IIeMH.
HauepTaHue 3Haka Tak ke HallOMUHaeT 3JIeMeHT “OroHb”, YTO
accolMaTUBHO OTChLIAET K OHOMY U3 3TAllOB B IPOM3BOZCTBE I0BETUPHBIX
yKpauieHui — paboTa ¢ OrHeM U IUIaBKa /IparoleHHbIX MeTa/UIOB U
TepeKJINKaeTcs ¢ OIHUM U3 3HadeHu cinoBa “TUTAH”, nMmetoiiiero
ZipeBHerpeuveckre KOpHU.
“TUTAHBI” - 601 BTOPOT'O MIOKOJIEHUSA, K KOTOPBIM OTHOCHJICS ¥ CAMBIA
6s1aropoHEIN U3 60T0B — [IpoMeTeli — MOAAPUBIINI OTOHB JIFOZSM.
Kpowme Toro, B 3HaKe MPOCIEKUBAIOTCA U GPIOPUCTUYECKIE MOTHUBHI,
KOTOPbIE CHMBOJIM3UPYIOT POCT U HOBOE Pa3BUTHE I0BEIUPHOU OTPACTIH.
I'paduueckoe HauepTanue HazBaHuA kKoMmaHuu “TYITAH” BBEITTOTTHEHO
OPUTMHAJIbHBIM HIPpH(TOM, IPHU/AIOIINM OCHOBATEIbHOCTb,
JIOTIOJTHUTE/NbHBIN 00 BEM BCEMY JIOTOTHUILY U MO PKUBAIOIINM €ITMHCTBO
BCEX ero d3JeMeHTOB.
EnvHaa KoMIIo3ULIMA U3 3HaKa U MpUQTOBOro HauepTaHUA JOTOTUIIA
MIpH3BaHa CUMBOJIU3UPOBATh Ha/Ie?KHOCTh, COBPEMEHHOCTb, YBEPEHHOCTD
KOMIIaHUU, KaK IPOM3BOAUTENA U OU3HeC-TapTHEPa U JIETKOCTH,
U3SIIEeCTBO, SHEPTUIO U KPACOTy IPOAYKIIUY, KOTOPYIO OHA IPOU3BOAUT —
IOBEJIMPHBIX YKpallleHUH 13 30JI0Ta.



JIn3aiH-3JIeMEeHThI

JloroTun

bazoBrie TUHUU

8X

25X
2X

25X

1/3 X
1/3 X

6 X




JIn3aiH-3JIeMEeHThI

JloroTun
BapuaHT #1

JOBEAUPHBIN 3ABOA



JIn3aiH-3JIeMEeHThI

JloroTun

JlomycTrMble BapUAHTHI.

l'opu3oHTabHAA SKCIIO3ULIUA.
3HakK 1mocJe JoTroThIa
BapuaHT #1

-~

IOBEAUPHBINM 3ABOA



JloroTun

JlomycTrMBble BapUAHTHI.

JIn3aiH-3JIeMEeHThI

BcriomorarenpHas T'OPHU3OHTAaJIbHAA SKCIIO3UITHA.

3HaK nepe/; JOTOTUIIOM
BapuaHT #1

JOBEAUPHBINM 3ABOA



JIn3aiH-3JIeMEeHThI

JloroTun

,Z[OHYCTI/IMBIG BapHWaHTHI.

BepTI/IKaJIbHaH SKCIIO3HIIHA.

3HaK Ha/l IOTOTUIIOM
BapuaHT #1

JOBEAUPHbBIM 3ABOA



JIn3aiH-3JIeMEeHThI

JloroTun

JlomycTrMble BapUAHTHI.

Ob6sieruenHas Bepcus 6e3 3HaKa.
C 6peH/I-9KCTEHIIH B HIDKHEM sIpyce
BapuaHT #1

THUTAH

JOBEAUPHBIM 3ABOA



JIn3aiH-3JIeMEeHThI

JloroTun

JlomycTrMBble BapUAHTHI.

Ob6serueHHas Bepcus 6e3 3HaKa.
BapuaHT #1

THUTAH



JIn3aiH-3JIeMEeHThI

JloroTun

,Z[OHYCTI/IMBIG BapHWaHTHI.
MeTaJIJII/IBI/IpOBaHHaH BEpCHUA C TEHAMU U CI)aCKaMI/I.
BapuaHT #1

IOBEAUPHBIN 3ABOA




JIn3aiH-3JIeMEeHThI

JloroTun

JlomycTruMble BADUAHTEHL.

BepCI/IH JIOT'OTUIIA Ha JIAaTUHUIIE.
BapuaHT #1

JEWELLERY FACTORY



JIn3aiH-3JIeMEeHThI

JloroTun
BapuaHT #2

-~
TUTAHR

IOBEAUPHBIM 3ABOA



JloroTun

JlomycTrMBble BapUAHTHI.

JIn3aiH-3JIeMEeHThI

BcriomorarenpHas T'OPHU3OHTAaJIbHAA SKCIIO3UITHA.

3HaK nepe/; JOTOTUIIOM
BapuaHT #2

STUTAH

IOBEAUPHBIM 3ABOA




JloroTun

,Z[OHYCTI/IMBIG BapHWaHTHI.

BepTI/IKaJIbHaH SKCIIO3HIIHA.

3HaK Ha/l IOTOTUIIOM
BapUaHT #2

JIn3aiH-3JIeMEeHThI

-~
THUTAH

IOBEAMPHbBIMN 3ABOA




JIn3aiH-3JIeMEeHThI

JloroTun

JlomycTrMble BapUAHTHI.

Ob6sieruenHas Bepcus 6e3 3HaKa.
C 6peH/I-9KCTEHIIH B HIDKHEM sIpyce
BapUaHT #2

TUTAR

JOBEAUPHBIW 3ABOA




JIn3aiH-3JIeMEeHThI

JloroTun

JlomycTrMble BapUAHTHI.

Ob6sieruenHas Bepcus 6e3 3HaKa.
BapUaHT #2

TNUTAR




JIn3aiH-3JIeMEeHThI

JloroTun

JlomycTrMBble BapUAHTHI.

BepCI/IH JIOT'OTUIIA Ha JIAaTUHUIIE.
BapUaHT #2

-~
TITAN

JEWELLERY FACTORY



JIn3aiH-3JIeMEeHThI

JloroTun

JlommycTrMBble BApUAHTHL.

HNuBepcus.
BapUaHT #2

JOBEAMUPHbBIMN 3ABOA




JIn3aiH-3JIeMEeHThI

OxpaHHbIe 0JIA JIOTOTUIIA

3arpelaeTcs CTaBUTh JIIOOble 3HAYMMBbIE JIEMEHTHI
(HampuMep TeKcTa U/Win u3obpaxeHuit), Oamxe ouepueHHbIX 30H

BOKDPYVT JIOT'OTHUIIA.




JIn3aiH-3JIeMEeHThI

bpeH-5KCTEeHIITH

ITpy BO3MOKHOCTH JIOTOTHUII UCIIOJIb3YETCA
C paclivpeHreM B HIKHeM Aapyce. Kpome
MacuITabrupoBaHusA JIOTOTUIIA 10 Pa3MEPOB
MeHee 2 CM. 10 TOPU3OHTAIU

A4

JOBEAUPHBIMN 3ABOA
JOBEAUPHbBIMN 3ABOA

2 CM. 110 TOPU30HTAJIH -
IpeZieJIbHBIN pa3Mep MacIITabupOBaHUs



Kosopuctuka

[IBeTOBaA KapTa

JlommycTrMBIe 1IBeTa /Ji BOIUIOIEHUSA
JIOTOTUIIA HA PA3TUYHBIX HOCUTEAX

=z
TUTAH

IOBEAUMPHBIN 3ABOA

Pantone Black C Pantone Cool Gray 10C Pantone Orange 021C
CMYK 56-56-53-92 CMYK 0-2-0-60 CMYK 0-68-100-0



Kosopuctuka

[IBeTOBaA KapTa
bOHOBBIM

,Z[OHYCTI/IMBIG IIBeTa 414 BOIUIOIIIEHUA
JIOT'OTHUIIA HaA paBJII/I‘{HbIX HOCUTEIIAX 6€>KeBI>II71 IBeT
Bapuant #2

IOBEAUPHbBIM 3ABOA

IOBEAMPHBIM 3ABOA

Pantone 872C Pantone 7499C

Pantone 476C
CMYK 20-30-70-15 CMYK 1-2-20-0

CMYK 32-67-63-78



KostopricTuka

[IBeTOBaA KapTa

,Z[OHYCTI/IMBIG OoBeTa AJ1d BOILIOIEeHUA
JIOTOTHIIA HA pa3/IMYHBbIX HOCHUTE/IAX
BapuanT #1

-~

y _/
TUTAH

JOBEAMPHbBIM 3ABOA




KostopricTuka

[IBeTOBaA KapTa

JlommycTrMBIe 1IBeTa /Ji BOIUIOIEHUSA

JIOrOTHIIAa Ha pa3/IMYHbIX HOCUTEIAX
BapuaHT B rpasanuax ceporo (IUTI0C MHBEPCHs)

e 4
-~ y_/
TUTAH TUTAH

IOBEAUPHBIN 3ABOA IOBEAUPHbBIN 3ABOA

e L4
-~ y_/
TUTAH” TUTAH

IOBEAUPHBIN 3ABOA IOBEAUPHbBIN 3ABOA




KostopricTuka

[IBeTOBaA KapTa

JlommycTrMBIe 1IBeTa /Ji BOIUIOIEHUSA

JIOrOTHIIAa Ha pa3/IMYHbIX HOCUTEIAX
BapuaHT B MOHOXpOMe (TUTIOC MTHBEPCHUS)

IOBEAUPHbBIN 3ABOA IOBEAUPHbBIN 3ABOA




KosopucTtuka

[IBeTOBaA KapTa

JlommycTrMBIe 1IBeTa /Ji BOIUIOIEHUSA

JIOTOTHIIA HA pa3/IMYHBbIX HOCHUTE/IAX
BapuaHTHI /1 30JI0TOTO IIaHTOHA

FOBEAUPHbBIM 3ABOA

IOBEAUPHbBIM 3ABOA




Kosopuctuka

lIBeTOBadg KapTa

JlommycTrMBIe 1IBeTa /Ji BOIUIOIEHUSA

JIOTOTHIIA HA pa3/IMYHBbIX HOCHUTE/IAX
BapuaHTHI /11 KOPUYHEBOT'O IIAHTOHA

=z Z
TUTAH TUTAH

IOBEAUPHbBIM 3ABOA

IOBEAUPHbBIN 3ABOA

IOBEAUPHbBIN 3ABOA




3arpeleHHble U3MEeHEHUA

IIpH WMCIIOJIb3OBAHHWH JIOI'OTHIIA

HN3MEHEHUE HpOHOpHHfI " CABUT ’
”‘
THMATAH

IOBEAMPHbBIMM 3ABOA

Z

TUTAH

I0BEAUPHbI 3ABOA

OBEAHPHEIH 34804

“3MeHeHue GOPMBI

y
—

TurAH

©BE P H b

u3MeHeHHe IIBeTa ””
TUTAH

IOBEAUPHBIM 3ABOA

u3MeHeHUe MpUPTOB

4

TUTAH

IOBEAMPHbBIN 3ABOA

M3MEHEHNE KOMIIO3NITNHN

WTA
z

Tpancpopmanyu



[IIprdTOBOM AM3alH

OupMeHHBIN MIPUPT

Cepudmnsiii mpudt Charter

OCHOBHOMU AJIA MAaKETOB PEKJIaMbl 1 BCEX HOCUTEJIEN
dbupMeHHOTO CTWIS (e0BasA JOKYMEHTAITHS )

Charter
B yaliax ra }KI/IJI-6I>IJI ]_II/ITPYC... — A4, HO Cl)aJIleI/IBbel 3K3€MH]IHP'I)!

The quick brown fox jumps over the lazy dog

Charter Italic
B Hawax roea .%CLUl-6bL]Z uumpyec... — Oa, HO gﬁ(l]lblLlUBblfl 3K3€MTUZHp‘6.’

The quick brown fox jumps over the lazy dog

Charter Bold
B yaijax rora :Kmwi-0bu1 IUTPYC... — Ja, HO GaJbIINBbIN 3K3eMIUVIAPD!

The quick brown fox jumps over the lazy dog

Charter Bold Italic
B uawax r02a mun-6uL1 yumpyc... — 04, HO (panbulusslil IK3emMnasaps!

The quick brown fox jumps over the lazy dog



[IIprdTOBOM AM3alH

OupMeHHBIN MIPUPT
Can-cepudnsiii mpudt PT Sans

OCHOBHOU yis1 body copy pekJaMHBIX MaKeTOB
Y 1eJIOBOU ITepennucKu

PT Sans
B yvawax tora >xun-6bia uMTpyC... — A3, HO GanblUMBbIM 3K3eMNASPb!

The quick brown fox jumps over the lazy dog

PT Sans Bold
B yawax wora xun-6bin uuTpyC... — Aa, Ho danblIMBbLIA IK3EMNNAPDL!

The quick brown fox jumps over the lazy dog

PT Sans Caption
B yawax rora >xXun-obin umMTpycC... — O3, HO PanblWUMBbIK 3K3EeMNNAPDb!

The quick brown fox jumps over the lazy dog

PT Sans Narrow

B yawwax tora Xun-0bin UMTPYC... — A3, HO hanblUMBbINA IK3eMNASPD!
The quick brown fox jumps over the lazy dog



/leyioBad JOKyMeHTalysA

CazoBUH
Anekceii ApkagbeBUY
/Jlupekmop no npouzgodcmay

V- d
T“TAH -~ 141006, Poccusi, MockoBcKasi 06J1acTh
B H BHTH aH KapTOq Ka IOBEAMPHbBIM 3ABOA ropoz Mertuimy, OMMMIUKACKYI TPOCeKT, 38
E-mail: sadovin@goldleader.ru

Mo6: +7(985) 233-65-83
Ten.: +7(498) 687-24-15, +7(498) 687-24-17
dakc: +7(498) 687-24-16

90 MM X 55 MM
Bymara: Splrender Gel
[TnotHOCTE 300 Ip./KB.M.

PYCCKUI SI3BIK, JIUIIEBAsi CTOPOHA
AHTTMUCKUM A3BIK, JTUI[eBasd CTOPOHA
060pOTHAs CTOPOHA

BapuanT #1

Alexey Sadovin
Production director

~
”’ 38, Olimpiysk t, Mytych,
T I T AN , Olimpiysky prospect, Mytychy

WL LeRy FacToRY Moscow reg., 141006 Russia

E-mail: sadovin@goldleader.ru

Cell: +7(985) 233-65-83

Tel.: +7(498) 687-24-15, +7(498) 687-24-17
Skype: sadovin.alexey



dupmeHHBIN O1aHK

dopmar A4
Bymara: Bep:ke OerbIid

[TnotHOCTE 130 I'p./KB.M.
BapuaHnT #1

/leyioBad JOKyMeHTalysA

4
-~
TUTAH

IOBEAUPHbBIN 3ABOA

Producing in LARGE Quantities
Once you have the production process down pat, you may decide to increase you

sales by booking more shows or taking larger wholesale orders, therefore increasing
your production runs.

When increasing your production runs there are a few things to take into
consideration:

Scheduling Time
While making jewelry time is a crucial factor in planning for large production runs.
If a particular step in your production process takes about three minutes, and you
usually produce 25 pieces at a time, then you would normally schedule about one
hour and twenty-five minutes to complete this step. If you increase your run to 200
units, this seemingly insignificant step will now take ten hours to complete. The
hardest thing about scheduling high production runs is estimating the time required
to complete them.

Trying to produce too much at once.
An important factor to keep in mind when making jewelry in quantity is the
amount of items you can work on at one time. It is easy to get carried away with
trying to produce too much at once. The goal is to work with the largest run that you
can handle efficiently.

Only experience will tell you what is best for you. Producing too many items at
one time can be discouraging—instead of feeling that you are making progress and
will be done soon, you feel that you will never finish. As a result, your production
actually slows down. Space could also be a problem if your are producing in very
large quantities.

Alexey Sadovin
Production director

3A0 “THTAH”
141006, Pocersi, MockoBekast 0GniacTs

ropoa Mrtuum, Omimnwiickuii npocriex, 38
E-mail: info@goldleader.ru

Ten.: +7(498) 687-24-15, +7(498) 687-24-17
Daxc: +7(498) 687-24-16



/leyioBad JOKyMeHTalysA

dupmMeHHBbIE KOHBEPTEI

1 KoppecnoHeHIIuU

PA3JINYHBIX HAa3HAYEHUM.
BapuanTt #1

C4

EBpo

W

TUTAH




/leyioBad JOKyMeHTalysA

IOBEAUPHbBIA 3ABOA

C a AOBI/IH 141006, Poccusi, MocKOBCKast 06/1acTh
Ax i1 ADKATEEBHY r. Mertumy, OMUMIUACKAN IpocTL., 38
€KCEU APKa/ E-mail: sadovin@goldleader.ru
Jlupekmop no npoussodcmaey Mo6: +7(985) 233-65-83
Ten.: +7(498) 687-24-15
daxkc: +7(498) 687-24-16

BusuTtHaa kapTodKa

90 MM x 55 MM

Bymara: RIVS traditional (cioHOBast KOCTB)
[ImorHOCTE 300 I'p./KB.M.

PYCCKUI SI3BIK, JIUIIEBAsi CTOPOHA
AHTTMICKUM A3BIK, JTUI[eBasd CTOPOHA
060pOTHAs CTOPOHA

BapuanT #2

JEWELLERY FACTORY

: 38, Olimpiysky prospect, Mytischy
Alexey SadOVln Moscow reg., 141006 Russia

Production director —E-mail: sadovin@goldleader.ru
Cell: +7(985) 233-65-83
Tel.: +7(498) 687-24-15
Skype: sadovin.alexey




dupmMmeHHBIN 6/1aHK

®opwmart A4
Bymara: RIVS traditional
(csToHOBasA KOCTB)

[ImotHOCTE 130 T'p./KB.M.
Bapuant #2

/leyioBad JOKyMeHTalysA

3A0 “TMTAH”

141006, Poceust, MockoBeKas o61acTs ’
ropos Merruug, Onummmiickuii npocriexr, 38
E-mail: info@goldleader.ru

Ten.: +7(498) 687-24-15, +7(498) 687-24-17 .
Gaxc: +7(498) 687-24-16 IOBEAWUPHbBIN 3ABOA

Producing in LARGE Quantities
Once you have the production process down pat, you may decide to increase you

sales by booking more shows or taking larger wholesale orders, therefore increasing
your production runs.

When increasing your production runs there are a few things to take into
consideration:

Scheduling Time
While making jewelry time is a crucial factor in planning for large production runs.
If a particular step in your production process takes about three minutes, and you
usually produce 25 pieces at a time, then you would normally schedule about one
hour and twenty-five minutes to complete this step. If you increase your run to 200
units, this seemingly insignificant step will now take ten hours to complete. The
hardest thing about scheduling high production runs is estimating the time required
to complete them.

Trying to produce too much at once.
An important factor to keep in mind when making jewelry in quantity is the
amount of items you can work on at one time. It is easy to get carried away with
trying to produce too much at once. The goal is to work with the largest run that you
can handle efficiently.

Only experience will tell you what is best for you. Producing too many items at
one time can be discouraging—instead of feeling that you are making progress and
will be done soon, you feel that you will never finish. As a result, your production
actually slows down. Space could also be a problem if your are producing in very
large quantities.

Alexey Sadovin
Production director




/leyioBad JOKyMeHTalysA

dupmMeHHBbIE KOHBEPTEI

1 KoppecnoHeHIIuU

PA3JINYHBIX HAa3HAYEHUM.
BapuaHnT #2

C4

IOBEAWPHbBIN 3ABOA

EBpoO




dupmeHHBIN O1aHK

JU1s1 4/6 IpUHTEpa U
HCIIOJIb30BAHUSA B
Microsoft Word
dopmar A4

/leyioBad JOKyMeHTalysA

3A0 “TUTAH”
141006, Poccis, Mockosckast o6acTs ’

ropos MertHiH, OMMMIMICKHUIi IPOCTieKT, 38

TUTAH
Ten.: +7(498) 687-24-15, +7(498) 687-24-17 a

dakc: +7(498) 687-24-16 IOBEAWPHbBIN 3ABOA

Producing in LARGE Quantities
Once you have the production process down pat, you may decide to increase you

sales by booking more shows or taking larger wholesale orders, therefore increasing
your production runs.

When increasing your production runs there are a few things to take into
consideration:

Scheduling Time
While making jewelry time is a crucial factor in planning for large production runs.
If a particular step in your production process takes about three minutes, and you
usually produce 25 pieces at a time, then you would normally schedule about one
hour and twenty-five minutes to complete this step. If you increase your run to 200
units, this seemingly insignificant step will now take ten hours to complete. The
hardest thing about scheduling high production runs is estimating the time required
to complete them.

Trying to produce too much at once.
An important factor to keep in mind when making jewelry in quantity is the
amount of items you can work on at one time. It is easy to get carried away with
trying to produce too much at once. The goal is to work with the largest run that you
can handle efficiently.

Only experience will tell you what is best for you. Producing too many items at
one time can be discouraging—instead of feeling that you are making progress and
will be done soon, you feel that you will never finish. As a result, your production
actually slows down. Space could also be a problem if your are producing in very
large quantities.

Alexey Sadovin
Production director




/leyioBad JOKyMeHTalysA

DupMeHHBIE MTallKU

[l Bnoxxenuit popmara A4

WM 1107 OJIOKHOT ZJIAA 3aTIUCE.
®opmat - 210 * 115 mmMm, 6ymara — Sirio Black Black 480 r

KOHrpeB yiorotuna. Kperuienue gya CD

Karanor | Uemin
2011 SpacaEI




/leyioBad JOKyMeHTalysA

DupMeHHBIE MTallKU

[l Bnoxxenuit popmara A4

@®opwmar - 210 * 115 mm,

6ymara — RIVS traditional (c;ioHOBast KOCTb)
[InotHOCTE 300 I'p./KB.M.

AAAAAAAAAAAAAAA




/leyioBad JOKyMeHTalysA

DupMeHHBIE MTallKU
[l Bnoxxenuit popmara A4
@®opwmar - 210 * 115 mm,

6ymara — Nettuno (cepbIii)
[InotHOCTE 300 I'p./KB.M.




/leyioBad JOKyMeHTalysA

N
UIU

drpmMeHHBIN 6JIOKHOT

s 3anuceri. @opmat A5
TIPY>KWHA TI0 KOPOTKOM CTOpPOHE.
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TUTAH

IOBEAUPHBIN 3ABOA

D




CyBeHUpHasA IIPOAYKIIUA

DrpMeHHBIE PYYKU

C HaHeCeHWeM JIOTOTUIIa
MeTozoM diekcorpadpuu

e ——
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CyBeHUpHad HIPOAYKIIUA

OUpMEHHBIY TAKET

OyMa’KHBIM C TJaMAHATOM U
BEPEBOYHBIMU PYYKaMH 30JI0TOTO I[BETA

IIBeT:
cHapy>ku GUpPMeHHbBIN KpeMOBBIN _

BHYTpU GUPMEHHBIN KOPUYHEBBIN 3 &

Pantone 476C
CMYK 32-67-63-78
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Pantone 7499C T"TAH

CMYK 1-2-20-0 :
oBEAMPHBI 3ABOA




Hocutenu ctuiad

ToBapHas 6upka

HavBUlyalbHbIN MaCIOPT U3AETUA

Jlnueas CTOpOHa
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Hocutenu ctuiad
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MarauTHBIV IPOITYCK

JJIA IOCTYIIa COTPYAHUKOB
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TUTAH TUTAH
IOBEAMPHbBIA 3ABOA IOBEAUPHbBI 3ABOA
I0n1ua AnekcanapoBa I0nua AnekcanapoBa
[JIaBHBIHM Gyxranrep [JIaBHBIN Oyxranrep

ACCESS CARD




Hocutenu ctuiad

bemx
C II€EpCOHAJIbHBIMH JaHHBIMUA

COTPYZHHKA KOMIIaHUU
KpEIUIEHHUE - IIPUIIEIIKa Ha KapMaH
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FOnus 1 e
AlekcaHzpoBa
IJIaBHBIM OyXraaTep




Hocutenu ctuiad

BBIIMMBKA WY IIPDUHT Ha CIIMHA

dupmMeHHada ofex/aa
CIIEIIOBKU, KOMOWHE30HbI IOBEAUPHbBIM 3ABOA

30 cm

BBIIIMBKA WIW IIPUHT Ha I'PyAyv CJIEBa




Hocutenu ctuiad

BBIIIMBKA WIK IIPUHT Ha I'Pyau CJiI€eBa

dupmMeHHada ofex/aa =
xaynaThl, GapTyK TUTAH -

8 cm

BBIIIMBKA WIY IPUHT Ha GapTyK
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TUTAH

IOBEAUPHbBI 3ABOA

15 cm




Hocutenu ctuiad

OUpMEHHBIN TEKCTUIb

byTb0KY, OelicO0NTKN
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Hocutenu ctuiad

[1Tab6Ji0H moAIUCHU

[T 37IEKTPOHHOU MepenrcKu

C yBaxeHuewm,

KOnusa AnekcaHgpoBa
[MaBHbIN Byxrantep
3A0 «TUTAH»

+7(498) 687-24-15,
+7(498) 687-24-17
e-mail: julia.aleksandrova@goldleader.ru
www.goldleader.ru
enn.

AneKTpoHHbIY KaTanor eenupHoro 3asoga "TUTAH" ckauats >>
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IOBEAUPHBIN 3ABOA



PexjaMHBIe MaKeThl

[Tomurpadus

1mabJI0H peKJIaMHOT'O MaKeTa

JINCTOBKU WIN BEePTUKAIbHOM MOJOCH A4
LOEHTPAaJIbHOCUMMETPHUYIHAA KOMIIO3UIIWA.

-

peKJIaMHbIﬁ NMMHWK

30JI0TOH pa3genTelb

CJIOraH WIn Xe,Z[JIaﬁH

6aﬂI/IKOHI/I _— B a PNUKOM) eHu b yuil Amnawm,

HebecHoz 6 Hbtil [Ipomemeit,
oMbt U e’ acH DAWEHUA U3 3010Ma.
(bl 30800 Hasvieaemes TUTAH. Bmecme Mbl cMoMem MHO20e!

Z
JIOT'OTHUIL TI/ITAH \ T" TAH ’

IOBEAMPHBIA 3ABOA

30JIOTOU IIOABAJ

aZipec caiiTa Win KOHTaKThI




PexjaMHBIe MaKeThl

Hapy»xHada pexysama

1mabJI0H peKJIaMHOT'O MaKeTa
Uts1 6vutbopaa 6M X 3 M

PeKJIaMHBIN UMUK

Kpacora -
cTpamuHag cua!

30JI0TOU pa3zenuTelb

\

cJIOTaH WIN XeAIaliH

aZipec caiiTa WiN KOHTaKThl

/

cTpalrHada cuaa!

Kpacora -
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IOBEAUPHBIM 3ABOA
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agorotun TUTAH



TpaucoopT

OUpMEHHBIV TPAHCIIOPT

JlerkoBoii. Mercedes A-class




OUpMEHHBIV TPAHCIIOPT

[Tomyrpy3oBoii. Opel Vivaro




TpaucoopT

OUpMEHHBIV TPAHCIIOPT

I'py3oBoii. Mercedes Actros




